A number of properties-aptness, topic-vehicle similarity, vehicle conventionality-have recently been used to explain a metaphorsi-mile distinction. This paper argues that interpretive diversity better explains a metaphor-simile distinction than these properties. Interpretive diversity refers to the semantic richness of the figurative interpretation of a topic-vehicle pair and is determined depending on both the number of features involved in the interpretation and the uniformity of salience distribution of those features. The interpretive diversity view predicts that interpretively more diverse pairs should be easier to comprehend via a categorization process, and thus the preference for and the relative comprehensibility of the metaphor form should be greater. Two experiments demonstrated that, as predicted, interpretive diversity was correlated positively with metaphor preference (Experiment 1) and with the relative comprehensibility of the metaphor form compared to the simile form (Experiment 2). Furthermore, interpretive diversity was found to be more important in explaining metaphor-simile distinction than aptness, similarity, and conventionality.
Given that the figurative interpretation of topic-vehicle pair A consists of n meanings or features a 1 , …, a n and with relative saliences p(a 1 ), …, p(a n ) where Σ i= n 1 p(a i ) = 1, the interpretive diversity H(A) of the interpretation of pair A is calculated by the following equation:
Interpretive diversity takes the maximal value log 2 n if all relative saliences p(a i ) are equal, while taking the minimum value 0 if one salience is 1 and all others are 0. It is worth pointing out here that the definition by Equation 1 has been most widely used to measure the biodiversity of an ecosystem (Pielou, 1975) , and often referred to as Shannon's diversity index in the field of ecology. It suggests that Shannon's entropy is suitable for measuring the degree of diversity of something.
This paper reports two experiments conducted to test the interpretive diversity view. Experiment 1 examined metaphor preference, and tested the relation between metaphor preference and interpretive diversity of the features shared by the topic and the vehicle. Experiment 2 examined difference in comprehensibility between the metaphor and simile forms of a topic-vehicle pair and tested whether difference in comprehensibility between both forms was explained by the interpretive diversity of the figurative interpretation generated by the participants.
RELATION BETWEEN FORM PREFERENCE AND COMPREHENSION PROCESS
Metaphor-simile distinction in terms of preference and comprehensibility can be attributed to processing difference of metaphors, in other words, whether metaphors are comprehended via a categorization process or a comparison process. In general, metaphors of the form "An X is a Y" are encouraged to be comprehended as categorizations because they are grammatically identical to literal categorization statements (e.g., "An orange is a fruit"). On the other hand, similes of the form "An X is like a Y" are encouraged to be comprehended as comparisons because they are grammatically identical to literal comparison statements (e.g., "An orange is like a lemon"). 1 Therefore, if people do comprehend metaphors via a categorization process and similes via a comparison process in accordance with this link between form and function, there should be no strong preference for metaphors or similes and no big difference in comprehensibility between metaphors and similes. However, if metaphors cannot be comprehended 1 Bowdle and Gentner (2005) refer to this link between form and function in figurative language as grammatical concordance. Grammatical concordance is now widely accepted and supported by a number of studies (e.g., Bowdle & Gentner, 2005; Chiappe & Kennedy, 2001; Gentner & Bowdle, 2001; Glucksberg & Haught, 2006b; Gregory & Mergler, 1990) , and thus it is used as a tool for examining whether a comparison process or a categorization process is used during metaphor (or simile) comprehension. via a categorization process invited by the form and as a result both metaphors and similes are comprehended via a comparison process, similes should be preferred over and more comprehensible than metaphors. On the contrary, metaphors should be preferred over and more comprehensible than similes, if both metaphors and similes are comprehended via a categorization process because similes cannot be comprehended as comparisons. Bowdle and Gentner's (2005) career of metaphor theory states that, although metaphors are basically processed as comparisons, conventional metaphors whose vehicle refers to a conventional metaphoric category are processed as categorizations. Therefore, the career of metaphor theory predicts that in the case of novel topic-vehicle pairs similes are preferred over and comprehensible than metaphors, while in the case of conventional pairs metaphors and similes are equally preferred and comprehensible. Bowdle and Gentner (2005) demonstrated that the experimental results were consistent with this prediction. 2 The attributive category theory (Glucksberg, 2001; Glucksberg & Keysar, 1990) claims that metaphors are processed as categorization statements expressing that the topic is a member of an abstract superordinate category exemplified by the vehicle, but its recent development (Jones & Estes, 2005 , 2006 Glucksberg, 2003; Glucksberg & Haught, 2006a , 2006b ) has advocated that metaphor aptness, not vehicle conventionality, determines the choice of comprehension strategy. Apt metaphors are processed as categorizations, but less apt metaphors may be processed as comparisons after initially processed as categorizations because in the case of less apt metaphors a categorization does not make sense. Estes (2005, 2006) also demonstrated that more apt metaphors were more likely to be processed as categorizations and thus achieved higher metaphor preference than less apt metaphors.
Against these theories, the interpretive diversity view argues that interpretively more diverse pairs should be easier to process as categorizations, and thereby easier to interpret as metaphors. Hence, although metaphors are initially processed as categorizations, less diverse metaphors fail to be processed as categorizations and thus they must be reinterpreted as comparisons. The rationale for why interpretive diversity determines the extent to which metaphors are comprehended via a categorization process may lie in the nature of categorization. When an object X is a member of a category Y, which is often expressed by a categorization statement "An X is a Y," X is expected to have many equally salient features to be included in the category Y because members of a category inherit many features of the category by default. Hence the categorization process proceeds more easily when more diverse features of the category Y can be attributed to X, in other words, a topic-vehicle pair X-Y is more diverse. As a result, diverse metaphors are comprehended via a categorization process but less diverse metaphors are comprehended via a comparison process.
EXPERIMENT 1
The interpretive diversity view predicts a positive correlation between the interpretive diversity of topic-vehicle pairs and their preference for the metaphor form. Specifically, when topic-vehicle pairs are highly diverse, there should be no strong preference for either form, because they may be comprehended directly as either comparisons or categorizations according to the link between form and function. On the other hand, in the case of less diverse pairs, the simile form is predicted to be preferred over the metaphor form, because they are difficult to comprehend as categorizations.
In Experiment 1, I tested these predictions by asking participants to indicate which grammatical form they preferred for each pair. I also assessed interpretive diversity of each pair by asking participants to list features shared by the topic and the vehicle and to rate the salience of each listed feature. Furthermore, in order to test whether the interpretive diversity view is superior to the other views (i.e., the aptness view, the similarity view, and the conventionality view), I collected aptness, similarity, and conventionality ratings for each pair. I also addressed an additional property of topic-vehicle pairs, familiarity of a topic-vehicle pairing, and collected familiarity ratings. The reason for addressing familiarity is that familiarity may possibly affect metaphor preference (Chiappe & Kennedy, 1999 , 2001 ; for example, since Shakespeare's words "Juliet is the sun" is very famous and familiar, people may strongly prefer to express this comparison as metaphors independently of other properties of the comparison.
Method
Participants. One hundred and sixty-four undergraduate and graduate students at the University of Electro-Communications participated as volunteers. All participants were native speakers of Japanese and they did not get any credit for their participation in the experiment. None of them was familiar with metaphor research prior to the experiment.
Materials. Thirty pairs of Japanese topic and vehicle words were used for the experiment. (See Appendix A for the pairs.) These pairs were derived from a pilot study.
METAPHOR-SIMILE DISTINCTION
Pilot study. For the pilot study, I used 40 Japanese topic-vehicle pairs. They were composed of 22 pairs chosen as appropriate for Japanese figurative comparisons from among a list of 30 English pairs used in Chiappe and Kennedy's (1999) experiments, and 18 pairs chosen from a list of figurative expressions frequently used for Japanese metaphors or similes. Forty undergraduate and graduate students at the University of Electro-Communications participated in the pilot study. None of them participated in the main study. They were assigned to all the 40 topic-vehicle pairs and asked to rate each pair with respect to topic-vehicle similarity on a 5-point scale ranging from 1 (not at all similar) to 5 (extremely similar). The ratings for each pair were then averaged across participants. Based on the mean similarity ratings, 30 pairs were chosen for the main study such that they were distributed as uniformly as possible with respect to similarity. These pairs consisted of 14 pairs chosen from among Chiappe and Kennedy's (1999) English pairs and 16 pairs chosen from Japanese metaphors.
Procedure. The main study of Experiment 1 consisted of six tasks: metaphor preference rating task, shared feature listing task, feature salience rating task, aptness rating task, vehicle conventionality rating task and familiarity rating task. Participants were assigned to 30 topic-vehicle pairs and carried out only one of the six tasks. The presentation order of 30 pairs was randomized for each participant.
In the metaphor preference rating task, 30 participants were presented with the 30 topic-vehicle pairs both in the metaphor form (e.g., "Deserts are ovens" ["Sabaku ha o-bun da" in Japanese]) and in the simile form (e.g., "Deserts are like ovens" ["Sabaku ha o-bun no you da" in Japanese]). They were asked to rate which form (i.e., metaphor or simile) was preferable or more appropriate on a 5-point scale ranging from 1 (simile is preferable) through 3 (not sure which is preferable) to 5 (metaphor is preferable). In the shared feature listing task, other 30 participants were asked to read each topic-vehicle pair and to list two or more features that they thought were shared by the topic and the vehicle. After all participants completed the listing task, the features listed for each pair were subjected to the following feature combination process. First, closely related words and phrases were accepted as the same feature if they met any of the following four criteria: two words or phrases belonged to the same deepest category of a Japanese thesaurus BunruiGoiHyo (National Institute for Japanese Language, 1964); they shared the same root form; they differed only in degree because of an intensive modifier; or a dictionary description of one word included the other word or phrase. (These criteria were identical to the criteria used in Utsumi's (2005) experiment.) After that, any features listed by only one participant were dropped. As a result, a total of 233 features were selected as shared. (A topic-vehicle pair had 4 features at a minimum and up to 13 features at a maximum.) These features were used for the salience rating task. In the salience rating task, 30 participants were assigned to all the 30 pairs with the 233 shared features listed in the feature listing task. They were asked to read each pair and its shared features, and to judge how salient these fea-tures were when they were seen as shared by the topic and the vehicle using a 7-point scale ranging from 0 (not at all salient) through 3 (not sure whether salient or not) to 6 (extremely salient).
In the aptness rating task, 36 participants were presented with 15 topic-vehicle pairs in the metaphor form and the other 15 pairs in the simile form. Two forms of each pair were counterbalanced so that they were rated an equal number of times. The participants were asked to rate how apt each metaphor or simile was on a 7-point scale ranging from 0 (not at all apt) through 3 (not sure whether apt or not) to 6 (extremely apt). In the vehicle conventionality rating task, 18 participants were assigned to the 30 vehicle words used in the topic-vehicle pairs, and asked to rate how conventional it is to use a vehicle term to convey a particular meaning, that is, the most salient feature of the pair determined in the salience rating task. For example, they rated how conventional it is to use the word "oven" to refer to something that is burning hot. The rating was done on a 7-point scale ranging from 0 (very novel) through 3 (not sure whether conventional or novel) to 6 (very conventional). In the familiarity rating task, 20 participants were asked to read topic-vehicle pairs presented in the mixed form such as "Deserts are (like) ovens" and to rate how familiar they were with the pairing on a 7-point scale ranging from 0 (not at all familiar) through 3 (not sure whether familiar or not) to 6 (extremely familiar).
Results and Discussion
For each pair, the similarity rating in the pilot study and the four ratings in the main study (i.e., metaphor preference, aptness, vehicle conventionality and familiarity) were averaged across participants. The mean similarity rating across 30 pairs was 2.96 (SD = 0.83), ranging from 1.45 (freedom-the dark) to 4.25 (hope-light). The mean metaphor preference rating across 30 pairs was 2.82 (SD = 0.69), ranging from 1.57 (tree-umbrella) to 4.20 (history-footprints). The mean metaphor preference rating was significantly lower than the midpoint 3 by participant analysis, t p (29) = 3.03, p <.01, but it was not significant by item analysis, t i (29) = 1.39, p = .17, indicating that there was somewhat a priori preference for the simile form. The mean aptness rating across 30 pairs was 3.60 (SD = 0.90), ranging from 1.81 (giraffe-skyscraper) to 5.44 (gamble-drug). Note that the mean aptness rating in the simile form (M = 3.77) was significantly higher than that in the metaphor form (M = 3.43), t i (29) = 3.02, p <.01, t p (35) = 3.46, p <.01. The mean conventionality rating across 30 pairs was 3.58 (SD = 1.18), ranging from to 1.06 (freedom-the dark) to 5.56 (gamble-drug). The mean familiarity rating across 30 pairs was 2.93 (SD = 1.27), ranging from 0.53 (cigarettes-time bombs) to 4.89 (life-journey). Interpretive diversity of each pair was calculated by Equation 1 as follows. First, the salience rating for each feature a i of a topic-vehicle pair A was averaged across participants. Then p(a i ) was assessed in such a way that the mean salience rating of the feature a i was divided by the sum of all the mean salience ratings of the features a 1 , …, a n for the pair A. The mean interpretive diversity across 30 pairs was 2.87 (SD = 0.42), ranging from 1.95 (deserts-ovens) to 3.68 (life-journey).
The simple correlation analysis revealed that, as predicted, the interpretive diversity of shared features was positively correlated with the metaphor preference rating, r = .53, p = .002. This finding is consistent with the prediction of the interpretive diversity view that as the interpretive diversity increases, the preference for the metaphor form increases as well. Furthermore, a one-sample t-test conducted on high-diversity pairs and low-diversity pairs showed results fully consistent with the predictions about difference in metaphor processing. The mean preference rating across the 10 topic-vehicle pairs with highest interpretive diversity (M = 3.10, SD = 0.59) was not significantly different from the midpoint 3, t i (9) = 0.54, p = .60, t p (29) = 1.27, p = .21, suggesting that in the case of diverse pairs there was no preference for one form over another. On the other hand, the mean preference rating across the 10 lowest-diversity pairs (M = 2.41, SD = 0.61) was significantly lower than the midpoint, t i (9) = 3.08, p < .05, t p (29) = 8.23, p < .001, showing that less diverse pairs were preferred in the simile form. Table 1 (the fifth column) shows correlations of the five properties with metaphor preference. The aptness, similarity, and conventionality of topic-vehicle pairs were all correlated positively with metaphor preference, as predicted by each of the three existing views. As expected, the familiarity of topic-vehicle pairs was also correlated positively with metaphor preference. Furthermore, a one-sample t-test yielded the same result on processing difference for these properties. None of the mean preferences of 10 most apt pairs (M = 3.34, SD = 0.71), 10 most similar pairs (M = 3.29, SD = 0.71), 10 most conventional pairs (M = 3.14, SD = 0.71), and 10 most familiar pairs (M = 3.15, SD = 0.77) was significantly different from 3, t i (9) = 1.53, p = .16 (but t p (29) = 3.16, p < .01) for apt pairs; t i (9) = 1.28, p = .23 (but To examine which of the five properties best explains metaphor preference, I conducted multiple regression analysis with preference rating as the dependent variable. Table 1 shows the result of the regression analysis (the second through the fourth columns), together with simple correlations among the independent variables (the sixth through the last columns). Only two variables, interpretive diversity and vehicle conventionality, accounted for a significant portion of the variance in metaphor preference. These standardized regression coefficients were positive; as the interpretive diversity or the conventionality of vehicles increased, the preference for the metaphor form increased as well. In addition, the standardized regression coefficient was larger for interpretive diversity than for vehicle conventionality. Other three variables-aptness, topic-vehicle similarity, familiarity-were not significantly related to metaphor preference. Since very strong mutual correlations among these three variables might cause a multicollinearity problem, I conducted another regression analysis with only interpretive diversity, vehicle conventionality, and aptness as the independent variables. Aptness was chosen because it had the highest simple correlation with metaphor preference among these three variables. The result was the same: interpretive diversity (ß = .47) and vehicle conventionality (ß = .38) accounted for a significant portion of the variance, F(1,26) = 3.05, p <.01 for interpretive diversity; F(1,26) = 2.51, p <.05 for conventionality. But aptness (ß = .26) was not related to metaphor preference, F(1,26) = 1.54, p = .14.
To further compare the importance of interpretive diversity, vehicle conventionality, and aptness, I also conducted commonality analysis with these three variables (Pedhazur, 1997) . Commonality analysis is a method of variance partitioning by which we can calculate proportions of variance in the dependent variable associated uniquely with each of independent variables, as well as the proportions of variance attributed to various combinations of independent variables. Table 2 shows the result of the commonality analysis. 3 Interpretive diversity made the largest unique contribution to metaphor preference and vehicle conventionality also had a considerable unique contribution; 26.0% and 17.6% of the explained variance in metaphor preference were associated uniquely with interpretive diversity and with vehicle conventionality, respectively. On the other hand, aptness uniquely explained only 6.6% of the explained variance. But instead, aptness had indirect effects on metaphor preference through what aptness shares with interpretive diversity or vehicle conventionality; 62.5% of the explained variance (36.0% with interpretive diversity and 26.5% with conventionality) was attributed to the joint effect of aptness.
All these findings indicate that interpretive diversity is the most important factor in explaining metaphor preference, and thus the interpretive diversity view is more plausible than other existing views on metaphor-simile distinction. However, vehicle conventionality does not lose its role as a supplementary source of metaphor preference; the conventionality view (i.e., the career of metaphor view) seems somewhat plausible. The aptness view may be much less plausible, but aptness functions as enhancement of diversity's or conventionality's effects on metaphor preference. 4 Concerning familiarity, the result that familiarity was correlated with metaphor preference due to the strong correlation with aptness and topic-vehicle similarity replicates Chiappe and Kennedy's (2001) finding that familiarity has its effect on metaphor preference through enhancing aptness or similarity. Moreover, the lack of significant correlation between familiarity and vehicle conventionality strengthens the argument that vehicle conventionality is a different property from the conventionality of topic-vehicle pairing (Bowdle & Gentner, 2005; Chiappe & Kennedy, 2001 ). Note. ID = Interpretive diversity; AP = Aptness; VC = Vehicle conventionality Experiment 1 used metaphor preference as a measure of metaphor-simile distinction and provided empirical evidence in favor of the interpretive diversity view. Experiment 2, on the other hand, addressed another measure, i.e., difference in comprehensibility between two figurative forms of a topic-vehicle pair. The difference in comprehensibility of a topic-vehicle pair was calculated as the comprehensibility rating of the metaphor form minus the comprehensibility rating of the simile form. i.e., the degree to which metaphor comprehensibility is higher than simile comprehensibility. The interpretive diversity view predicts a positive correlation between interpretive diversity and difference in comprehensibility; an interpretively more diverse pair will achieve a greater difference in comprehensibility. Specifically, when topic-vehicle pairs are highly diverse, it is predicted that there should not be so much of difference in comprehensibility between both forms. When topic-vehicle pairs are less diverse, on the other hand, it is predicted that the metaphor form should be less comprehensible than the corresponding simile form. In Experiment 2, I tested these predictions by collecting comprehensibility ratings of metaphors and those of similes separately. As in Experiment 1, I also collected aptness, similarity and conventionality ratings and examined again whether the interpretive diversity view is more plausible than other competing views.
UTSUMI

Method
Participants. Two hundreds and twenty-eight undergraduate students (144 students of the University of Electro-Communications and 84 students of Japan Women's University) participated in the experiment. Students at the University of Electro-Communications participated as volunteers and Japan Women's University students participated for a requirement of computer literacy course. All participants were native speakers of Japanese. None of them was familiar with metaphor research prior to the experiment.
Materials. Forty pairs of Japanese topic and vehicle words, which were used in the experimental study (Utsumi, 2005) , were used for this experiment. These pairs consisted of 10 groups of four topic-vehicle pairs. Four pairs in each group were constructed from all possible pairings of two topic words with two vehicle words. For example, from the two topics "anger" ("ikari" in Japanese) and "sleep" ("nemuri" in Japanese), and the two vehicles "sea" ("umi" in Japanese) and "storm" ("arashi" in Japanese), the following four topic-vehicle pairs were created: anger-sea, anger-storm, sleep-sea, and sleep-storm. The complete list of 10 groups of pairs is provided in Appendix B. Topic and vehicle words were selected from an experimental study on Japanese metaphor (Kusumi, 1987) and from a list of words frequently used for Japanese metaphors (Nakamura, 1995) . Topic-vehicle pairs were presented in the metaphor form (e.g., "Anger is the sea" ["Ikari ha umi da" in Japanese]) or in the simile form (e.g., "Anger is like the sea" ["Ikari ha umi no you da" in Japanese]).
Procedure. This experiment was conducted separately for metaphor comprehension, simile comprehension, and rating of topic-vehicle pairs.
The experiment for metaphor comprehension was carried out on a PC computer using a CGI program designed for the experiment. Participants seated in front of a computer display, accessed the CGI page by a Web browser (Internet Explorer), entered their user ID (student number) and password, and started the experiment. The CGI pages were programmed so that participants could not move on the next page unless completing the task of the current page. Forty-two participants of Japan Women's University each were assigned to two metaphors that shared neither the topic nor the vehicle (i.e., "Anger is the sea" and "Sleep is a storm") from each of the 10 groups of pairs, and thereby a total of 20 metaphors. Metaphors of each group were counterbalanced so that they were assigned to 21 participants. Participants carried out three subtasks: feature listing task, free description task, and comprehensibility rating task. First, they were asked to consider the meaning of a metaphor and to list three or more features of the topic that were being described by the vehicle of that metaphor. Second, they were asked to describe their own interpretation of the metaphor freely by sentences. (In this paper, however, the data obtained in the free description task was not used in the analysis.) Finally, they were asked to rate the metaphor with respect to ease of comprehension on a 7-point scale ranging from 0 (not at all comprehensible) through 3 (not sure whether comprehensible) to 6 (extremely comprehensible).
The experiment for simile comprehension was also carried out on a PC computer using a CGI program in the same way as the metaphor comprehension experiment. Another 42 participants of Japan Women's University were assigned to two similes that shared neither the topic nor the vehicle (i.e., "Anger is like the sea" and "Sleep is like a storm") from each of the 10 groups of pairs, and thereby a total of 20 similes. Similes were counterbalanced across participants so that they were assigned to 21 participants. Each participant carried out the same three subtasks as those of the metaphor comprehension experiment, i.e., feature listing task, free description task, and comprehensibility rating task.
In the experiment for rating of topic-vehicle pairs, 72 Japanese students of the University of Electro-Communications were assigned to 20 topic-vehicle pairs that shared neither the topic nor the vehicle, half of which were presented in the metaphor form and the other half of which were presented in the simile form. The order of the metaphors and similes was randomized for each participant. Topic-vehicle pairs and the presentation form were counterbalanced across participants so that each pair was presented in the metaphor form to 18 participants and in the simile form to other 18 participants. The participants were given a booklet containing 10 metaphors and 10 similes. They were then asked to rate how apt each metaphor or simile was on a 7-point scale ranging from 0 (not at all apt) through 3 (not sure whether apt) to 6 (extremely apt). Another 72 students of the University of Electro-Communications were assigned to 20 topic-vehicle pairs that shared neither the topic nor the vehicle, half of which were used for vehicle conventionality rating task and the other half of which were used for topic-vehicle similarity rating task. The order of two tasks was randomized so that half of the time the conventionality rating task was done first and half of the time the topic-vehicle similarity rating task was done first. In the conventionality rating task, the participants were asked to rate how conventional the canonical meaning of the figurative expression of each topic-vehicle pair was as an alternative sense of the vehicle term on a 7-point scale ranging from 0 (very novel) through 3 (not sure whether conventional or novel) to 6 (very conventional). As the canonical meaning, I chose the feature listed by the largest number of participants in the experiment for metaphor comprehension and simile comprehension. For example, the meaning "anger is fierce" was listed by the largest number of participants (17) for "Anger is (like) the sea," and thus the participants of this task were asked, "When we say that X is the sea, how conventional do we mean that X is fierce?" In the similarity rating task, the participants were presented with a topic-vehicle pair and asked to rate how similar the topic and the vehicle are on a 7-point scale ranging from 0 (not at all similar) through 3 (not sure whether similar) to 6 (extremely similar).
Results and Discussion
For each metaphor and simile, the comprehensibility rating was averaged across participants. The mean comprehensibility rating across 40 metaphors was 3.32 (SD = 1.05), ranging from 0.90 ("A perfume is ice") to 5.24 ("Children are jewels"). The mean comprehensibility rating across 40 similes was 3.52 (SD = 0.99), ranging from 1.14 ("A perfume is like ice") to 5.00 ("Life is like a journey"). For each topic-vehicle pair, I then calculated difference in comprehensibility between two forms by subtracting the mean comprehensibility rating for the simile form from the mean comprehensibility rating for the metaphor form. Hence the difference in comprehensibility of a topic-vehicle pair is positive when the metaphor form of that pair is more comprehensible than the corresponding simile form. The mean difference in comprehensibility across 40 pairs was -0.20 (SD = 0.49), ranging from -1.38 (character-fire) to 0.57 (love-journey). The mean difference in comprehensibility was significantly smaller than 0 by item analysis, t i (39) = 2.58, p = .01 (although not significant by participant analysis, t p (82) = 1.45, p = .15), thus indicating that, in general, similes were comprehended somewhat more easily than metaphors.
Concerning the other three properties, the ratings of each pair were averaged across participants. The mean aptness rating across 40 pairs was 2.91 (SD = 1.05), ranging from 0.94 (perfume-ice) to 5.17 (life-journey). Note that the mean aptness rating in the simile form (M = 3.13, SD = 1.07) was significantly higher than that in the metaphor form (M = 2.70, SD = 1.07), t i (39) = 5.85, p <.0001, t p (71) = 3.94, p <.0001. The mean conventionality rating across 40 pairs was 3.36 (SD = 1.19), ranging from 0.83 (memory-arrow) to 5.28 (lover-sun). The mean similarity rating across 40 pairs was 2.85 (SD = 1.12), ranging from 1.06 (perfume-ice, voice-doll) to 4.94 (anger-storm).
The interpretive diversity of a topic-vehicle pair was calculated in the following way. First, a list of features listed either in the metaphor comprehension experiment or in the simile comprehension experiment was generated for each pair. Then closely related words or phrases in the generated list of features were accepted as the same feature if they met one of the four criteria used in Experiment 1. After this feature combination process, any features mentioned by only one participant were eliminated from the list of features. Finally, for each feature a i in the amended list of features, p(a i ) of Equation 1 was assessed as a ratio of the number of tokens of the feature a i (i.e., the number of participants who listed that feature) to the total number of tokens involved in the list. The mean interpretive diversity across 40 pairs was 3.41 (SD = 0.36) ranging from 2.80 (sky-mirror) to 4.08 (love-journey).
The simple correlation analysis revealed that, as shown in the last column of Table 3, difference in comprehensibility of topic-vehicle pairs was positively correlated with the interpretive diversity of these pairs, r = .41, p <.01. As interpretive diversity increased, relative comprehensibility of the metaphor form increased as well. On the other hand, none of the other properties-aptness, vehicle conventionality and topic-vehicle similarity-was correlated with difference in comprehensibility. Furthermore, to avoid an undesirable effect on interpretive diversity 304 UTSUMI Note. R 2 = .31, F(4, 35) = 4.03, p <.01 (four variables) and R 2 = .30, F(3, 36) = 5.11, p <.01 (three variables) for all pairs. R 2 = .43, F(4, 20) = 3.72, p < .05 (four variables) and R 2 = .42, F(3, 21) = 5.15, p <.01 (three variables) for comprehensible pairs. a n = 40. b n = 25. *p <.05. **p <.01. ***p <.001.
caused by semantically irrelevant features that participants generated for less comprehensible metaphors possibly due to the experimental condition that they were forced to list at least three meanings, I restricted the correlation analysis to comprehensible pairs whose mean comprehensibility rating for both forms was the midpoint 3 or higher. The result was that, as shown in Table 3 , a higher correlation (r = .57) was observed between difference in comprehensibility and interpretive diversity, but the other properties again showed no correlations with difference in comprehensibility. These findings clearly show that the metaphor form is relatively easy to comprehend as compared to the simile form to the extent that a potential figurative meaning is interpretively diverse, thus providing empirical evidence in favor of the interpretive diversity view and against the other views.
To further attest to the superiority of the interpretive diversity view, I conducted a multiple regression analysis with difference in comprehensibility as the dependent variable and with four properties as the independent variables. As shown in Table 3 (the second through the fourth columns), the result was again in favor of the interpretive diversity view. Regardless of whether all pairs or only comprehensible pairs were considered, only the interpretive diversity accounted for a significant portion of the variance in difference in comprehensibility. I also conducted an additional regression analysis in which topic-vehicle similarity was removed from the independent variables because of a high correlation between similarity and aptness (r = .92 for all pairs and r = .82 for comprehensible pairs). The result, which is shown in the fifth through the seventh columns of Table 3 , was almost the same as in the regression analysis with four independent variables: only the interpretive diversity was significantly related to difference in comprehensibility. These findings lend further support to the interpretive diversity view.
I also examined which of the two forms was more comprehensible when topic-vehicle pairs were highly diverse and when they were less diverse by choosing the 10 highest-diversity pair and 10 lowest-diversity pairs from the 40 pairs or from the 25 comprehensible pairs. Table 4 lists these mean differences in comprehensibility as well as the mean comprehensibility ratings of metaphors and similes. For 10 highest-diversity pairs, there were no significant differences in comprehensibility between the metaphor and the simile forms (all t i s, t p s< 1). This result is consistent with the prediction that both forms of diverse pairs do not differ in ease of comprehension. On the other hand, in the case of 10 lowest-diversity pairs, difference in comprehensibility was significantly less than 0, t i (9) = 5.13, p <.001, t p (82) = 2.32, p <.05 for all pairs and t i (9) = 4.18, p <.01, t p (82) = 2.21, p <.05 for comprehensible pairs. This result is also consistent with the prediction that less diverse pairs are more comprehensible in the simile form than in the metaphor form because they are too less diverse to be comprehended as categorizations.
Concerning aptness and vehicle conventionality, no expected differences in comprehensibility were observed between metaphors and similes. The aptness view predicts that the simile form of less apt pairs should be more comprehensible than the corresponding metaphor form, but there were no significant differences in comprehensibility for the 10 lowest-aptness pairs t i (9) = 2.23, P = .053, t p (82) = 1.78, p = .08 (all pairs), t i (9) = 0.56, p = .59, t p (82) = 0.28, p = .78 (comprehensible pairs). In the same way, the conventionality view predicts that the simile form of low-conventionality pairs should be more comprehensible, but no significant differences were observed for the 10 lowest-conventionality pairs, t i (9) = 1.63, p = .14, t p (82) = 0.82, p = .42 (all pairs), t i (9) = 0.52, p = .62, t p (82) = 0.33, p = .74 (comprehensible pairs). What is worse for the conventionality view is that 10 highest-conventionality pairs chosen from comprehensible ones showed a significant difference such that similes were more comprehensible than metaphors, t i (9) = 2.30, p <.05, t p (82) = 1.97, p = .052, which is clearly opposite to the prediction of the conventionality view. These results make the aptness and conventionality views less plausible.
As an additional measure for whether metaphors are understood via a categorization process or a comparison process, we can think of the degree to which a metaphor and its corresponding simile share the same meanings. According to the dual reference property of metaphor vehicles (Glucksberg, 2001; Glucksberg & Haught, 2006b) , the metaphor vehicle refers to two categories: a literal basic-level category and a metaphorical superordinate category. A superordinate category is used for comprehending figurative expressions as categorizations, whereas a literal basic-level category is used for comprehending them as comparisons. Hence it is predicted that metaphors and similes may share a smaller proportion of mean- ings when they are comprehended by different processes (i.e., metaphors are processed as categorizations and similes are processed as comparisons) than they are comprehended by the same process, i.e., comparison. As a measure of to what degree a metaphor and a simile share the same meaning, I assessed a concordance rate of both interpretations for each pair by generating a list of meanings separately for the metaphor and simile forms and then calculating the ratio of the number of tokens of common meanings included in both lists to the total number of tokens included in either list. The comparison between high-diversity and low-diversity pairs, which is shown in Table 5 , revealed that the 10 highest-diversity pairs had a significantly lower concordance rate than the 10 lowest-diversity pairs, t i (9) = 4.46, p <.01 (all pairs) and t i (9) = 4.42, p <.001 (comprehensible pairs). However, there were no significant differences in concordance rate between 10 highest-aptness and 10 lowest-aptness pairs, t i (9) = 1.04, p = .31 (all pairs), t i (9) = 0.34, p = .74 (comprehensible pairs), and no significant differences between 10 highest-conventionality and 10 lowest-conventionality pairs, t i (9) = 1.21, p = .24 (all pairs) and t i (9) = 0.45, p = .66 (comprehensible pairs). These findings can also be seen as providing empirical evidence in favor of the interpretive diversity view; interpretive diversity, not aptness nor vehicle conventionality, determines whether metaphors are understood as categorizations or comparisons.
GENERAL DISCUSSION
The two experiments reported in this paper provided empirical evidence in favor of the argument that interpretive diversity is a major source of metaphor-simile distinction. It was demonstrated that, as the interpretive diversity of a figurative pair increased, so did the preference for and the relative comprehensibility of the metaphor form. This relation was found to be most crucial among the relations proposed by several views on metaphor-simile distinction. The interpretive diversity view also posits that, as the attributive category theory (Glucksberg, 2001; Glucksberg & Keysar, 1990) claims, metaphors are basically processed as categorizations, but when the figurative meaning is less diverse a categorization process is discouraged or obstructed and thus metaphors are reinterpreted via a comparison process. Although the two experiments did not use online measures of processing and thus did not provide sufficient evidence for my argument about processing difference, the fact that high-diversity pairs and lowdiversity pairs consistently yielded different results on metaphor preference, relative comprehensibility and concordance rate may indicate the possibility that interpretive diversity view is successful in explaining the processing difference of metaphors. To further justify the argument of the interpretive diversity view, further studies are needed that empirically explore more online aspects of processing and that computationally simulate human behavior of metaphor comprehension (e.g., Utsumi, 2006) .
A number of studies have shown empirical findings on the effects of the semantic richness on language comprehension in general, especially on lexical access. These findings are highly relevant to the interpretive diversity view. Among such findings, an ambiguity effect or an ambiguity advantage is the most well-known finding that lexical decisions were faster for semantically ambiguous words than for unambiguous words (e.g., Borowsky & Masson, 1996; Rodd, Gaskell, & Marslen-Wilson, 2002) . Similarly, Pexman, Lupker, and Hino (2002) have found a number-of-feature effect, i.e., faster lexical decision responses for words with many semantic features than words with fewer semantic features. Furthermore, Pexman, Holyk, and Monfils (2003) demonstrated that the number-of-feature effect was also observed in the semantic categorization task and that such effect was greater when people made decisions about broader, and thus richer, semantic categories. These findings provide evidence for a general mechanism that the richness of the semantic representation of words facilitates word recognition, and the interpretive diversity view can be seen as based on such general mechanism. In other words, the findings presented in this paper suggest that the general mechanism of semantic richness may also underlie metaphor comprehension.
One may argue that the analysis of semantic features by which interpretive diversity or semantic richness is assessed cannot reveal how metaphorical meanings are understood. Especially cognitive linguistic researchers (e.g., Gibbs, 2006; Lakoff & Johnson, 1980 have argued that metaphors are comprehended on the basis of preexisting analogical mappings between different domains (or the so-called conceptual metaphors) and image schemata, which the feature analysis cannot explain. (Note also that some studies, e.g., Glucksberg and McGlone, 1999, showed that metaphorical meanings could not be fully derived from the cognitive linguistic analysis such as conceptual metaphors.) I agree with the argument of cognitive linguistics that the feature analysis is not enough to explore the mechanism of metaphor comprehension, but I also think that it is not a drawback of the interpretive diversity view. This study employed the feature analysis to measure semantic richness quantitatively using the idea of Shannon's entropy, but if an appropriate method will be developed which measures semantic richness through the cognitive linguistic analysis, the interpretive diversity view can be applied to a wider array of metaphors and its applicability can be tested empirically. In other words, the interpretive diversity view may be able to bridge a gap between both analyses if semantic richness can be assessed from the integrated result of both analyses.
To conclude, the findings reported in this paper suggest that interpretive diversity has a potential ability to offer a comprehensive framework for metaphor-simile distinction and the process of metaphor comprehension in general. To be sure, the interpretive diversity view is not complete; as Experiment 1 showed, other properties such as vehicle conventionality had a unique effect on metaphor preference that could not be achieved by interpretive diversity. Hence it would be interesting and vital for further research to explore how the interaction between interpretive diversity and other properties is responsible for metaphor-simile distinction. Utsumi, A. (2006 
